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ABU DHABI DISTRIBUTION COMPANY
AN INTRODUCTION

For us at ADDC, it is a statement we take seriously.

It is why we bear the mantle of the biggest energy distribution company in the Emirate 
of Abu Dhabi, alongside being amongst the leading water and electricity distribution 
companies in the Middle East.

Today, we are recognized as an employer of choice and a service provider that promises 
quality and convenience. So each time a tap is turned on or a light switch flicked on, our 
customers know that we are fulfilling our promise to deliver a life less ordinary.

As the major energy and water distributor in the Emirate of Abu Dhabi, we consider making a positive impact on people’s 
lives our key responsibility. 

Our identity is our expression. And how we express ourselves to our customers defines who we are. It begins here.

Hence, you are strongly urged to refer to our Brand book to guide and inspire you, each time you create communication 
on our behalf. We trust you to be our voice, to echo our values and to reflect our identity. 

OUR IDENTITY
OUR EXPRESSION.

“With great power, comes great responsibility.”

We are a subsidiary of Abu Dhabi Power Corporation and operate under the watchful eye 
of the Department of Energy (DOE), the independent regulator that ensures water and 
electricity suppliers like us maintain a high level of service and adhere to the boundaries 
of national and global environmental, health and safety standards at all times.

We are ADDC. We are committed to looking ahead, to finding new ways to build 
sustainable businesses that will meet the present and future needs of our residential 
and business customers.

Water, power, community and commerce - we keep things flowing.



ADDC BRAND GUIDELINES ADDC BRAND GUIDELINESINTRODUCTION INTRODUCTION8 9

THE ADDC BRAND PERSONALITY
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OUR GUIDELINES. OUR REFLECTION.
Developed to be 100% practical, our brand guidelines when followed consistently and meticulously 
will enable you to express and reinforce our values, our personality, and above all, our brand. 

It is with these guidelines that you will be able to craft and convey the distinctive essence of ADDC. 

WE ARE PROFESSIONAL
All material and communication produced across media will reflect consistency of design, colour and tone – 
reinforcing our expertise, proficiency and adeptness in our core business, lending credence to the fact that we at 
ADDC are amongst the top quartile performers worldwide.

WE ARE TRANSPARENT
All material and communication produced across media will be designed to showcase our focus and commitment to 
what we do. We would like for our customers, business partners and stakeholders to know that we are clear about our 
objectives and caring about our community.

WE ARE DISTINCTIVE
All material and communication produced across media will be designed for maximum impact. Clear, concise and 
focused design should merge seamlessly with our commitment to innovation of service and product. Our approach is 
personalized, yet professional – and this makes us unique.   

OUR VALUES. OUR KEY ASSETS. 
What defines us as a brand and how we convey it is summed up in our brand values and personality. 

Values
Care
Innovation
Ownership
Teamwork
Transparency

Personality
Consistent
Distinctive
Committed
Collaborative
Reliable

Expression Principles
Reassurance
Agility
Trustworthiness
Enthusiasm
Professional



THE ADDC DESIGN ASSETS
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OUR BRAND MARK. OUR CORE ELEMENT. OUR PRIMARY ELEMENTS

WHY WE REQUEST YOUR ATTENTION TO DETAILS
WHY WE REQUEST YOUR ATTENTION TO DETAILS

This is main version of our brand mark. 
Whenever possible, we will prioritize the use of this version.

It comprises TWO INSEPARABLE COMPONENTS – and together, they form 
the cornerstone of our identity.

a) The Logotype
b) The Tab Box in which it always appear

The ADDC logo consists of two elements:

a) The circular symbol – cut out by rays of light and waves, it represents 
both core services we offer at ADDC.

b) The word mark – always appearing together in a predefined English and 
Arabic typeface, it is meant to reflect our inclusiveness.

Our brand mark stands for the identity of our brand; it is an extension of everything 
we are and endeavor to be. Our core elements are the building blocks of that 
premise. 

When attention to detail with regard to the implementation of our brand mark 
is forsaken, the integrity of our brand is undermined. These guidelines have been 
elaborated in great detail to ensure that our identity and the values we stand for 
remain intact while conveying, at all times, a consistent, unified message.

The circular symbol is ALWAYS placed with the word mark, in the manner 
prescribed hereon in these guidelines.

There are however exceptions to this rule, and if you are unsure of its appropriate 
usage, we urge you to please contact The Media Office for more information. 
800 2332

Circle Symbol

Wordmark

Reverse White Reverse Black
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CLEAR SPACE AREA

WHY WE REQUEST YOUR ATTENTION TO DETAILS

WHY WE REQUEST YOUR ATTENTION TO DETAILS

OUR LOGO 
IMPLEMENTATION MATRIX

The ADDC logo utilises an area of isolation using an X system, where X is the 
height of the wordmark in the logo. Is X = to the height of the word mark or is 
it equal to half the “ Height of the Symbol ”. This allows the area of isolation to 
scale proportionately up and down along with the logo. 

In order to avoid interference from other elements in a design, and to maintain 
brand integrity and continuity across multiple brand disciplines, it is essential to 
use the area of isolation as the minimum clear space wherever the brand mark is 
used.

The use of corporate colours, the size and position of each element of the ADDC 
logo, as well as the relationship between these elements, all work together 
to reflect our brand image and identity. Forsaking or tampering with these 
elements is tantamount to compromising our integrity.

We request that you always bear in mind that our brand mark is a symbol of 
pride in our services and our commitment to the improvement of lives.

The matrix below will assist with managing and choosing the right version of 
our logo to match the colour of the background in the design.

The self-coloured versions should only be used when the main version cannot 
be applied for technical and production reasons

2 cm

Minimum height for print

X

* X is half the height of the wordmark in the logo.
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OUR COLOR PALETTE

WHY WE REQUEST YOUR ATTENTION TO DETAILS   

SECONDARY COLORS

PRIMARY COLORS
Bold, modern and progressive. Those are our colours. That is our brand personality. 
And that is the image we would like to convey to our customers, staff, partners 
and stakeholders at all times.

Our services enable a brighter future – one that has limitless potential, one that is 
vibrant, and so it follows that our communication should echo these expressions.

Our Primary Color Palette is as much a part of our brand identity as our logo. 
All the elements of design detailed in the brand book, when adhered to, help to 
create an accurate brand image that reflects what we at ADDC stand for. 

Further, following these guidelines enables our communication, across touch 
points, to speak one language – that is clear and consistent.  reproduction of the 
brand colour scheme is essential in communicating a clear and consistent brand 
image. 

WHY WE REQUEST YOUR ATTENTION TO DETAILS   
Our Secondary Color Palette has been chosen and assimilated to complement, 
not just our Primary Color Palette, but also our brand personality. 

When adhered to, this spectrum of colors will make it easy to craft communication 
that reflects our brand image – clearly, consistently and enthusiastically, each 
time.

These are the values that will allow for the application of the primary color 
palette at all contact points in the best possible way.

The Pantone values should be used wherever possible, with CMYK and RGB 
being matched as closely as possible, depending on the material and print 
process for which it is being used.

In the event of a larger spectrum of colors being needed, additional colors may be chosen from 
our Secondary Color Palette. 

The Pantone values should be used wherever possible, with CMYK and RGB being matched 
as closely as possible, depending on the material and print process for which it is being used.

While it is imperative to use our predefined Primary Color Palette for any 
communication designed on our behalf, we do understand that great design 
should not be restricted by constraints.

Hence, our Secondary Color Palette.

Pantone 358 U
C: 46 M: 0 Y: 58 K: 0
R: 155 G: 202 B: 137
# 9bca89

Pantone 1788 U
C: 0 M: 75 Y: 51 K: 0
R: 236 G: 95 B: 100
# ec5f64

Pantone 305 U
C: 62 M: 0 Y: 6 K: 0
R: 84 G: 194 B: 232
# 54c2e8

Pantone Cool Grey 9 U
C: 47 M: 36 Y: 34 K: 15
R: 137 G: 138 B: 141
# 898a8d

Pantone 871 U
C: 30 M: 33 Y: 57 K: 14
R: 173 G: 152 B: 111
# ad986f

Pantone 186 U
C: 0 M: 55 Y: 66 K: 0
R: 242 G: 140 B: 90
# f28c5a

Pantone Black U
C: 67 M: 0 Y: 33 K: 0
R: 70 G: 186 B: 184
# 46bab8

Pantone Black U
C: 0 M: 0 Y: 0 K: 85
R: 73 G: 73 B: 72
# 494948

Pantone 877 U - Silver
C: 33 M: 23 Y: 24 K: 4
R: 179 G: 182 B: 183
# b3b6b7
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OUR OFFICIAL PATTERN
The ADDC Official Pattern was designed to facilitate brand recall. Subtly reinforcing 
our logo, this pattern provides for design flexibility, enabling our visual language 
to convey responsibility, trust and strength.

The pattern may be used to instil visual interest and dynamism to certain 
applications. 

However, it should never be used in a manner where it overpowers our key 
communication elements. At all times, you are requested to use discretion and 
design aesthetic in equal parts while using the official ADDC pattern. 

Pantone 362U 57%

Pantone Hexachrome
black U 20%

THE ADDC SUPPORT BAND
The ADDC Support Band may be used to add a dash of contemporary and boldness 
to the design of our communication. 

While the Support Band lends itself to creating an elements of liveliness and 
dynamism, it should never be used in a manner where it appears overpowering.  At 
all times, you are requested to use discretion and design aesthetic in equal parts 
while using the official ADDC pattern.

These are the values that will allow for the application of the ADDC Support Band 
at all contact points in the best possible way.
 
The Pantone values should be used wherever possible, with CMYK and RGB being 
matched as closely as possible, depending on the material and print process for 
which it is being used.

Pantone 358U Pantone 305U

Pantone 1788U Pantone Cool gray 9U
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THE ADDC TYPOGRAPHY
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PRIMARY FONT - ENGLISH PRIMARY FONT - ARABIC
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Our Primary English Typeface has been carefully selected to best represent the 
ADDC brand image, and must be used to create consistency – especially within 
communicative media. With a wide variety of typestyles, this font family was 
specifically chosen to ensure flexibility across all media while simultaneously 
maintaining the brand’s integrity.

TYPEFACE – BLISS
This modern, corporate font family is an accurate representation of our brand 
language, attitude, and image. Its consistent and diligent usage will help bring 
design and key communication elements together seamlessly. 

Our Primary Arabic Typeface has been carefully selected to best represent the 
ADDC brand image, and must be used to create consistency – especially within 
communicative media. With a wide variety of typestyles, this font family was 
specifically chosen to ensure flexibility across all media while simultaneously 
maintaining the brand’s integrity.

TYPEFACE – GE SS
This modern, corporate font family is an accurate representation of our brand 
language, attitude, and image. Its consistent and diligent usage will help bring 
design and key communication elements together seamlessly.

ABCDEFGHIJKLMNOPQRS TUVWXYZ
1234567890
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRS TUVWXYZ
1234567890
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRS TUVWXYZ
1234567890
abcdefghijklmnopqrstuvwxyz

BLISS REGULAR

BLISS BOLD

BLISS LIGHT GE SS TEXT  LIGHT

GE SS TEXT MEDIUM

GE SS TEXT BOLD
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SECONDARY FONT - ENGLISH SECONDARY FONT - ARABIC

ABCDEFGHIJKLMNOPQRS TUVWXYZ
1234567890
abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRS TUVWXYZ
1234567890
abcdefghijklmnopqrstuvwxyz

Our Secondary English Typeface has been carefully selected to best represent the 
ADDC brand image. Its application as detailed below, will help create consistency 
– especially within communicative media.

eCOMMUNICATION – CALIBRI (Discretionary use)
You may, at your discretion and keeping in mind digital best practices, use Verdana 
for electronic communication

CALIBRI BOLD

CALIBRI  REGULAR Our Secondary Arabic Typeface has been carefully selected to best represent the 
ADDC brand image. Its application as detailed below, will help create consistency 
– especially within communicative media.

eCOMMUNICATION – CALIBRI (Discretionary use)
You may, at your discretion and keeping in mind digital best practices, use Tahoma 
for electronic communication.

CALIBRI  REGULAR

CALIBRI BOLD
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(1 2 3 4 5 6 7 8 9 0 !@$!*)
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